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Dusit International
The Path of Legend

Over 65 years of experience
Founded on Thai gracious hospitality
International reach and global vision

Established global presence across some
of the world’s key destinations




Value-Driven Growth

One of the fastest growing hotel
companies in Asia.

Expected to reach over 90 properties
worldwide by 2022

The expansion backed by owner-
minded approach, unique offering,
international expertise, and true value
creation for asset owners.
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Proud of our

Thai heritage, <§>
uniquely delivering
gracious hospitality

to the world.




Our
Srand Promise

Delivering Conveniences,
Experiences,
Value & Gracious Hospitality




Our Heritage Inspires Our Future
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Global
Presence

Global presence in 22
countries, and growing

Well established brand
positioning in  Asia,
Middle East and Africa

Balanced portfolio of city
and resort properties

DUSIT PROPERTIES
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Our Hotel Brands

Dusit Thani

HOTELS & RESORTS

COSMOPOLITAN
ELEGANT
RELIABLE AND
True HospITALITY

DUSIT DEVARANA dusitD2
HOTELS & RESORTS hotels & resorts

Niche

Discerning VIBRANT EFFIGIENT

Secluded Privacy SMART ENGAGING
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PRINCESS

HOTELS & RESORTS

Value ¢ Friendly
Genuine Simplicity




Dusit Thani

HOTELS & RESORTS
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Dusit Thani is a renowned,upmarket full-servicebrand which embodiesthe richnessand tradition of Thai
culturein environmentghat are calm fragrantand colourful With everydetail craftedto lift the spirit and
engagethe sensesthe guestexperienceis further enriched by the genuinewarmth, respectfulnessand
commitmentof our people

Located within central businessdistricts and near major attractions, our hotels provide exceptional

infrastructureandservicedor all occasionsincludingspeciakelebration@ndmajorbusinesandsocialevents



DUSIT DEVARANA

HOTELS & RESORTS

Dusit Devaranas a luxury, full-servicebrandthat leverage® u s rich %2s
hospitality heritageto provide a sanctuaryof culturedrefinementfor

the exactingwell-travelledindividual

Locatedin key leisureand urbandestinationsgachpremiumproperty
reflectsthe ultimate in sophistication,providing a truly personalised
experiencefor those who seeka balanceof tranquility, convenience
and excellenceA significantniche offering, Dusit Devarangpresents

gracioudhospitalityatits finest




dusitD2

hotels & resorts

dusitD2 is a contemporary hotel and
resort brand whose distinctive
combination of cutting-edge design
and modern conveniences reflects and
anticipates the needs and desires of

t o d ahypérsonnected travellers

Designed to inspire and energise, and
strategically located in key destinations
worldwide, our upscale mid-market
hotels and resorts are not only smart
and happening places to stay, but also
stylish and comfortable places to meet

and interact
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PRINCESS

HOTELS & RESORTS
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Dusit Princess is a mid-market brand designed to appeal to the no-nonsense traveller
who appreciates simplicity, value and practicality. Friendly and uncomplicated, each
hotel has a distinctive personality inspired by the culture and character of its local
community.

Strategically located for convenient access, the hotels are efficient, affordable and
dynamic, with comfortable and functional rooms, essential business facilities, and
modern amenities designed to meet the needs of business and leisure travellersalike.
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BE A LOCAL EVERYWHERE

An Asian-inspired collection of hotels connecting curious
travelers to vibrant local neighbourhoods.
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Unpretentious and welcoming, with thoughtfully smaller rooms
and larger communal spaces influenced by local and

contemporary design, we put people and their experiences front
and centre.
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WELLNESS

With extensive expertise in wellness
and spa, Dusit provides development
and operating support for high-end
spas operating under its own spa
brands or a customized concept

DUsit

INTERNATIONAL
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DEVARANA
SPA

Inspired by unique celestial garden concept from
ancient Thai literature

The ultimate spa experience steeped in Thai healing
traditions and westemn disciplines

Embracing low-tech, high touch approach

Specially trained therapists fulfill a complete sensory
experience



Namm Spa concept complements the traditional
Devarana Spa offering.

The mission at Namm Spa is to relax, revitalize and
enhance your well-being.

Perfect fit to guests seeking rejuvenating
experience in the midst of fast-pace lifestyle.




FOOD & BEVERAGE

Dusit's Food & Beverage Team develops new,
creative concepts and oversees all global food
and beverage operations, a core part of Dusit's guest offering




DUsIt

EDUCATION

Thanpuying  Chanut, Dusit  International's
founder, returmed from her oversea trip 60 years
ago, and saw the opportunity of developing and

nurturing homegrown hospitality talent.

Thailand represents the epitome of hospitality
wamtnh and charm, Dusit Education serves
global  hospitality industries  through  our

experienced superior service and excellence.



Dusit Thani College (since 1993)

Internationally recognized programs at Diploma,
SOV @8 nog, Bachelor's and Master's level, to 12,000 students
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Sl 9 over 6 campuses (2 in Thailand, 4 in Philippines).

Le Cordon Bleu — Dusit Culinary School

Market leader in quality culinary training in Thailand
and South East Asia.

More than half a century of dedication to hospitality knowleage pysit Hospitality Management College

Pioneering, first of its kind, fully integrated hospitality
school and hotel located in downtown Manila, due
to open in 2018.

7\
XIS  Porinership with Ecole hoteliere de Lausanne

DUSIT

HOSPTALITY MAMAGEMENT
COLLEGE

Partnership with Institute Paul Bocuse




elite havens

LUXURY VILLA RENTALS

Elite Havens

Dusit has acquired Elite Havens, the leading provider of high-end vacation rentals in
Asia, to cover a new segment of the lodging spectrum.

Established in 1998, Elite Havens performs integrated marketing, reservations,
concierge and management services for luxury villas and currently maintains a
network of more than 200 fully staffed properties across Indonesia, Thailand, Sri

Lanka, Japan, and the Maldives.
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I In partnership with NR Instant Produce, Dusit Foods has established ‘Dusit Gourmet’ to develop
DUSIt FOOdS premium Dusit-branded products for retail in global markets.

Developing systems to standardise food and beverage at Dusit Hotels & Resorts worldwide.
Enhancing opportunities for food technology development.

Linking Dusit's culinary operations with its education business.



Epicure
Catering

Established in 2003, Epicure Catering provides catering services primarily to major international
schools in Thailand, Vietnam, and Cambodia.

The company prides itself on offering the best quality products, at the most affordable costs, to
ensure children receive healthy, nutritious meals that aid in their development.



Mixed -use project

On & January 2019 our flagship hotel, Dusit
Thani Bangkok, will close its doors to undergo
major redevelopment as part of a landmark
mixed-use project designed to be a beacon
of modermn Thai culture to the world.

Inspired by our heritage, and embracing a
green concept, the project wil enhance
existing infrastructure in the area, create new
and
to the
systems.
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